Marketinqg vo Kommunikasiya Miitaxassisi ii¢iin Vozifs Tasviri

Vozifonin adi: Marketing vo Kommunikasiya Miitoxassisi

Tabe oldugu saxs: Idaroetmo Qrupunun Rohbori

Vazifs haqqinda iilmumi malumat:

Marketing vo Kommunikasiya Miitoxassisi Dovlat Toqaiid programinin biitiin marketing, ictimaiyyatls alagaler, brending va
rogomsal foaliyyatlorini idars edir. Bu rol kommunikasiya strategiyalarinin hazirlanmasi vo hoyata kegirilmosini, calbedici
mozmunun yaradilmasini, ononovi vo raqgomsal mediada brendin vahidliyinin tomin edilmosini ohats edir. Bundan slavo,
miitoxassis tadbirlarin vo media ils slagolorin koordinasiyasi, ictimai rayin tohlili, bohran zamani kommunikasiya vo
tarofdaslarla amokdasliga cavabdehdir.

Osas Vazifa va Ohdaliklor

Marketing vo Kommunikasiyanin Icrasi:

Marketing faaliyyatlorini hadoaf auditoriya va ictimaiyyatin maragini artiracaq sokilds icra etmok.

Xarici va daxili kommunikasiya iglarini idara etmok, o climladon matbuat agiqlamalari va rosmi bayanatlari
hazirlamag.

Nazirliklo kommunikasiya slagalorini saxlamaq ve darc olunmus materiallarin, tadbirlarin va digar PR
foaliyyatlorinin hesabatlarini hazirlamagq.

Dovlat tonzimlomslarine uygunlugu qorumagla yanasi, ictimai mesajlarin Nazirliyin gostariglorine uygun sokilda
formalasdirilmasina vo yeni yanasmalarin totbiqine dostok gdstarmak.

Miisahibalarin, moatbuat konfranslarinin va brifinglarin vaxtinda taskili v alagslondirilmasi.

Darc olunan malumatlarin diizglinliiyiina nozarat etmak vo monfi media materiallarina operativ sokilds cavab
vermak.

Raqamsal Marketing vo Mazmun Yaradilmasi:

Sosial sabokalarin idars olunmasina, vebsaytin yenilonmosina vo ragomsal kampaniyalarin hoyata kecirilmasino
nazarat etmok.

Sosial media paylasimlari, hesabatlar vo motbuat aciqlamalar1 da daxil olmaqla maraqlt va calbedici mazmun
hazirlamag.

Biitiin rogomsal platformalarda brendin vahidliyini (brand consistency) tomin etmak.

Onlayn faaliyyate nazarst etmok vo sosial sabokalords verilon roylars operativ sokilde cavab vermak.
Miisahibalarin video/yazili materiallarini yiiklomok, idars etmak vo arxivlesdirmek, hamginin strukturlagdirilmig
verilonlor bazasimi saxlamag.

Tadbirlorin Idara olunmasi va Torafdaslarla Olaqa:

Tadbirler, konfranslar vo marketing kampaniyalarini planlamaq vo hoyata kegirmok.

Tadbirlarin kegirilmosi {igiin podratgilar, tochizatcilar vo xidmot tominatgilar ilo amoakdasliq qurmag.
Toqaiid imkanlarmin effektiv sokilds tabligi ticiin daxili komandalarla islomak.

Maliyys sobasi ilo amokdasliq edoerak PR vo marketing biidcslorini miisyyonlosdirmak.

Strateji Planlasdirma va Bohran Kommunikasiyasi:

Idaroetma komandas1 vo homkarlarla fikir miibadilosi aparmaqla marketing strategiyalarinin inkisafina téhfo
vermok.
PR vs kommunikasiya il bagh normativ dayisikliklarden xabardar olmagq.



e Media yeniliklorine operativ cavab vermokls, etimadi mohkomlondirmakls vo miisbat ictimai imic
formalagdirmaqla reputasiya idaragiliyini tomin etmak.
e Kommunikasiya proseslorinin tokmillogdirilmasi ve avtomatlagdirilmasi togobbiislorini dostoklomak.

Job Description for Marketing and Communication Specialist

Job Title: Marketing and Communication Specialist
Reports To: Head of Implementation Unit

Job Overview:

The Marketing and Communication Specialist manages all aspects of marketing, public relations, branding, and
digital outreach for the state scholarship program. This role involves developing and executing communication
strategies, creating compelling content, and ensuring brand consistency across traditional and digital media.

In addition to coordinating events and media relations, the specialist oversees public sentiment analysis, crisis
communication, and stakeholder engagement.

Key Responsibilities and Duties:

Marketing and Communication Execution:

e Implement marketing activities effectively to engage the target audience and the public.

e Manage external and internal communication efforts, including press releases and official statements.

e Maintain communication with the Ministry and prepare reports on the number publications, events,
and other PR activities.

e Ensure compliance with government regulations while introducing ideas and alignment with Ministry
guidelines on public messaging.

e Organize and coordinate interviews, press conferences, and briefings within the required timelines.

e Monitor the accuracy of published information and respond promptly to negative press coverage.

Digital Marketing and Content Creation:
o Oversee social media management, website updates, and digital campaigns.
o Create engaging content, including posts, reports, and press releases.
e Ensure brand consistency across all digital platforms.
« Monitor the online presence and respond to social media feedback as needed.
e Upload, manage, and archive interview recordings and maintain a structured database.

Event Management and Stakeholder Engagement:
e Plan and execute events, conferences, and marketing campaigns.
o Establish partnerships with vendors, contractors, and service providers for event execution.
e Work with internal teams to promote scholarship opportunities effectively.
o Determine PR and marketing budgets in collaboration with the finance department.

Strategic Planning and Crisis Communication:

« Contribute to the development of marketing strategies through discussions with management and
colleagues.

o Stay informed about regulatory changes related to PR and communications.

o Ensure effective reputation management by responding promptly to media developments, fostering
trust, and maintaining a positive public image.

o Drive process improvements and automation initiatives to enhance communication workflows.

o Provide high-quality internal support and ensure stakeholder satisfaction with communication services.




